This policy is necessary to ensure:
 Appropriateness and consistency of university messaging and image and  That the university, health system, and affiliated organizations receive the most competitive rates possible for all advertising purchases.
AFFECTED STAKEHOLDERS

Indicate all entities and persons within the Enterprise that are affected by this policy:
☐ Alumni ☒ Faculty ☒ Graduate Students ☒ Health Professional Students ☒ Staff ☒ Undergraduate Students ☒ Vendors/Contractors ☐ Visitors ☐ Other:
DEFINITIONS
 Advertising -paid or non-paid promotion through traditional media channels (TV, radio, billboards, magazine, newspaper, etc.) as well as marketing communications that utilize new media channels (websites, email solicitations, social media, product placement, etc.) and other activities involved in marketing the university or health system
PROCESS & PROCEDURES
Intentionally left blank.
